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Ethical considerations can no more be excluded from the administration of justice, which is the end and purpose of all civil laws, than one can exclude the vital air from his room and live.











John F. Dillon
I.   Chapter 2


The study of ethics and law has been interwoven from the onset.  Both disciplines stress the moral underpinnings of their respective efforts at defining proper human behavior.  In spite of this long interaction, using business ethics issues as a freestanding chapter in mainline business law texts is a relatively recent phenomenon.  The reasons for this vary, but one of them is, no doubt, the difficulty many traditional law teachers have had in adapting to the language of philosophers and other related social scientists.  Given the obvious need for more emphasis on ethics training in all aspects of business education, this increase in emphasis on law/ethics issues has come none too soon.

II.  Chapter Objectives
· Describe how law and ethics intertwine.

· Describe the moral theories of business ethics.

· Describe the theories of the social responsibility of business.

· Describe corporate social audits.

· Examine how international ethical standards differ from country to country.

III.  Key Question Checklist

· When a corporate behavior is questioned, which school of ethics would be most appropriate to examine?

· Is the behavior unethical?

· What standard of ethical behavior should be applied?

· How could the corporate entity have prevented the behavior?

· If you were in a position of judgment to respond, what would you do?

VI.  Terms

· corporate citizenship—A theory of social responsibility that says a business has a responsibility to do good.

· ethical fundamentalism—When a person looks to an outside source for ethical rules or commands.

· ethical relativism—A moral theory that holds that individuals must decide what is ethical based on their own feelings as to what is right or wrong.

· ethics—A set of moral principles or values that govern the conduct of an individual or a group.

· Kantian or duty ethics—A moral theory that says that people owe moral duties that are based on universal rules such as the categorical imperative “Do unto others as you would have them do unto you.”

· maximizing profits—A theory of social responsibility that says a corporation owes a duty to take actions that maximize profits for shareholders.

· moral minimum—A theory of social responsibility that says a corporation’s duty is to make a profit while avoiding harm to others.

· Rawls’s social contract—A moral theory that says each person is presumed to have entered into a social contract with all others in society to obey moral rules that are necessary for people to live in peace and harmony.

· stakeholder interest—A theory of social responsibility that says a corporation must consider the effects its actions have on persons other than its stockholders.

· utilitarianism—A moral theory that dictates that people must choose the action or follow the rule that provides the greatest good to society.
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